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EXPLORE LEGO® PLAY 34

FIRST® LEGO® League
and FIRST® LEGO® League Jr.

FIRST® LEGO® League is an annual team-based
programme introducing children aged 9 to 16
to the fun and excitement of STEM subjects:
Science, Technology, Engineering and
Mathematics. The programme, established

in 1998 as a collaboration between LEGO
Education and the American non-profit
organisation FIRST®, now reaches more than
255,000 students in over 85 countries. Each
year, an annual challenge is announced to
engage teams in authentic scientific research
and hands-on robotics design using LEGO
MINDSTORMS®. In FIRST® LEGO League,

there is also a strong emphasis on a set of
fundamental core values — emphasising the
importance of friendly competition and mutual
gain — as well as developing 21st century skills
such as teamwork, problem solving, and
critical thinking.

In 2004, FIRST® LEGO® League Jr. was
established to capture the curiosity of younger
children aged 6 to 10 to engage them in the
wonders of science and technology. Children
design, build, programme, test, and present
LEGO models based on real-world challenges,
and incorporate movement into their creations by
using LEGO Education WeDo 2.0. FIRST® LEGO
League Jr. engages more than 68,000 children
in over 30 countries.

Learn more: www.FIRSTLEGOleague.org
and www.FIRSTLEGOleaguejr.org
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LEGO® Brand
Retail Stores

Through our more than 130 LEGO® Brand
Retail Stores in 10 countries, we bring LEGO
play to life through an interactive and vibrant
shopping experience designed just for
children.

Upon entering a LEGO Brand Retail Store,
visitors are invited to interact with LEGO play
experiences: from building personalised LEGO
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Minifigures to selecting specific bricks in the
Pick & Build wall over to watching a LEGO
product come to life through the LEGO Digital
Box. Other than offering the biggest assortment
of LEGO products in one place, play areas to
unlock one’s creativity, and expert building tips
from store associates, LEGO Brand Retail
Stores also run monthly in-store activities.

Learn more: www.LEGO.com/Stores
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LEGO®House

During the second half of 2017, a new
experience house, LEGO® House — Home

of the Brick, opens in Billund, Denmark.

It allows fans of all ages to discover the LEGO
Group’s history and values and be inspired by
the LEGO brick’s endless play and learning
possibilities. Six different experience zones,
three restaurants, and a state of the art LEGO
Brand Retail Store invites guests to interact,
build and play in a breathtaking setting.

Learn more: www.LEGOHouse.com

The LEGO House represents 21 LEGO bricks
built on top of one another. At the very top,
the Masterpiece Gallery will be situated,
shaped to resemble and be a tribute to the
classic 2X4 LEGO brick.

EXPLORE LEGO® PLAY

LEGOLAND® Parks

LEGOLAND® Parks are family parks presenting exciting
worlds of adventures inspired by the creativity and
endless opportunities of the LEGO® brick and fun LEGO
play themes. The LEGO Group sold its four LEGOLAND
Parks in 2005 to Merlin Entertainments Group*, which has
continued to invest in these and new parks around the
world. Currently, LEGOLAND Parks can be enjoyed at the
following destinations:

LEGOLAND®Billund Resort
LEGOLAND® Windsor Resort
LEGOLAND® California Resort
LEGOLAND® Deutschland Resort
LEGOLAND® Florida Resort
LEGOLAND® Malaysia Resort
LEGOLAND®Dubai
LEGOLAND®Japan

Merlin Entertainments Group has also developed a
second LEGO based attraction — LEGOLAND Discovery
Centres: small indoor versions of the LEGOLAND Parks
featuring models and activities around the LEGO play
experience with 19 centres operating worldwide.

*KIRKBI A/S (owning 75% of the LEGO Group) owns 29.9% of Merlin
Entertainments Group.

Learn more: www.LEGOLAND.com
and www.LEGOLANDdiscoverycenter.com

Using the
LEGO®brand

+ ALWAYS write the LEGO brand name in capital
letters.

+ ALWAYS use a descriptive noun after the LEGO
brand name, it must never appear on its own.
+ E.g. wrong use: | play with LEGO.
+ E.g. correct use: | play with LEGO bricks.

+ ALWAYS accompany the LEGO brand name
by the Registered symbol ® in headlines and
the first time it appears in copy text.

* NEVER use the LEGO brand name as a
generic term, add a possessive ‘s,’ plural ‘s’
or hyphen.

+ E.g. wrong use: LEGO’s, LEGOs, LEGO-bricks.
+ E.g. correct use: the LEGO brand’s, LEGO
bricks.

+ NEVER use the Registered symbol ®in
connection with a company name.
+ E.g. wrong use: LEGO® System A/S.
+ E.g. correct use: LEGO System A/S.

+ NEVER change or adjust the graphical design
of the LEGO logo.

Thank you for
helping us protect
the LEGO®brand!

Produced for the LEGO Group by Corporate Brand Communications.
© 2017 The LEGO Group.

LEGO, the LEGO logo, the Minifigure, DUPLO, BIONICLE, LEGENDS
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Learn more about the LEGO Group
and LEGO Group activities at
www.LEGO.com/Aboutus

The LEGO Group
Aastvej 1

7190 Billund
Denmark woor fro
Tel.; +45 79 50 60 70 FSC 1o cosess
www.LEGO.com




